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Dear Jennifer, 

Application for Advertisement Consent for Rooftop Signage at Co-op Live, Etihad Campus, Manchester 

Please find enclosed an application (the ‘Application’) submitted under the Town and Country Planning 
(Control of Advertisements) (England) Regulations 2007 (as amended) (hereafter referred to as the 
‘Advertising Regulations’). The Applicant is Eastlands Arena Limited (the ‘Applicant’). 

The Application is for Advertisement Consent to erect one sign on the roof of Co-op Live, located at the 
Etihad Campus in East Manchester (the ‘Proposed Development’). 

The Site 

The Site comprises the roof of Co-op Live, a new indoor arena currently under construction and located to 
the north of the Etihad Stadium, within the Etihad Campus in East Manchester. The Site is located within 
the Ward of Ancoats and Beswick in Manchester. 

The roof is relatively flat, but pitches slightly in the centre. It comprises a metal standing seam 
construction solution. 

Background 

Full Planning Permission was granted on 6th October 2020 for the development of the new Co-op Live 
arena at the Etihad Campus, Manchester, under Planning Permission Ref: 126431/FO/2020. The 
description of development is as follows: 

“Development of a multi-use arena (Class D2) with a partially illuminated external facade together with 
supporting retail uses (Classes A1, A3 and A4), associated highways, access, servicing, landscaping, public 
realm and other associated works.” 

Construction of the arena commenced in November 2020, with an estimated target completion towards 
the start of 2024. 
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Accompanying the application for Planning Permission above, was an application for Consent to Display 
Advertisements (Ref. 126432/AO/2020). This covered signage proposals for three LED screens, including 
one screen to the corner of the south and west elevations and one further screen on the south elevation. 
These approved screens are to be fully integrated into the architectural design of the building and 
designed to sit flush into the venue façade. The advertisement consent also included for the provision of 
six internally and externally illuminated Totem Signs to provide wayfinding. 

A further application for advertisement consent was subsequently approved in September 2022 (Ref. 
134440/AO/2022) for the installation of two internally illuminated signs to the North and East elevations 
of the arena together with the installation of an externally illuminated podium sign to the public realm 
area adjacent to the Ashton Canal. 

Proposed Rooftop Advertisement 

The Applicant is now proposing to activate the roof of Co-op Live with a large naming rights partner 
branding sign to depict the ‘COOP LIVE’ logo. The letters of the signage will be individually fixed to the 
rooftop by perforated aluminium panels fixed with clamps to the standing seam roof. 

The signage is proposed to be painted matt black (RAL 9005) and Blue (PANTONE 306C). 

The proposed signage is not currently covered by the existing Consent to Display Advertisements (Ref. 
126432/AO/2020 and 134440/AO/2022). However, the intention for feature fixed activation naming rights 
partner branding at the largest scale available, maximising both broadcast and landmark exposure, was 
outlined as part of the original planning application. 

The naming rights partner brand mark will align flush on the pitched roof and will not alter the 
architectural aesthetic or be visible from ground level. 

Further information and sign dimensions are provided in Table 1 below. 

Table 1: Dimensions and Metrics of the Proposed Advertisement 

Criteria Proposed Signage 

Height from the ground to the base of the 
advertisement(s) (m) 

N/A as the signage will sit flush with the roof 
surface. 

The dimensions of the proposed advertisements 
(h x w x d) 

39.6m x 40m x 10mm 

The maximum height of any individual symbols 
and letters (m) 

16.2m 

The colour of the text and background of signs Text: RAL 9005 and PANTONE 306C 

Proposed material 2.5mm perforated aluminium coated panels. 

The maximum projection of the advertisement 
from the face of the building (mm) 

0mm 



 

3 

Criteria Proposed Signage 

Internal / External Illumination No illumination 

 

Further details on the specification, design and location of the signage proposed can be found on the 
enclosed Application Supporting Document (Dated: 17th March 2023) and the Application Form submitted 
in support of the Application via the Planning Portal. 

National Planning Policy and Guidance 

National Planning Policy Framework (2021) 

The National Planning Policy Framework (NPPF) provides the following guidance in relation to outdoor 
advertisements within Chapter 12. Achieving well-designed places at Paragraph 136: 

“The quality and character of places can suffer when advertisements are poorly sited and designed. A 
separate consent process within the planning system controls the display of advertisements, which should 
be operated in a way which is simple, efficient, and effective. Advertisements should be subject to control 
only in the interests of amenity and public safety, taking account of cumulative impacts.” 

Planning Practice Guidance (‘live’ document) 

The Planning Practice Guidance (PPG) provides further clarification of the matters that can be taken into 
account when assessing applications for Express Advertisement Consent in relation to public safety and 
amenity. 

In terms of public safety, the PPG details at Paragraph: 067 (Reference ID: 18b-067-20140306; Revision 
date: 6th March 2014) that advertisements are less likely to create road safety problems if they are located 
away from roads, junctions, roundabouts, pedestrian crossings, or other places where local conditions 
represent traffic hazards. In addition, there are also less likely to be road safety problems if the 
advertisement is on a site within a commercial locality. 

Signs also need to ensure they do not obstruct or confuse a driver’s view and that internally illuminated 
signs must not be overly bright or be subject to frequent changes of the display (Paragraph: 068; 
Reference ID: 18b-068-20140306; Revision date: 6th March 2014). 

In terms of amenity, the PPG reiterates the wording of the Advertisement Regulations and the NPPF in 
stating that amenity is understood to mean the effect on visual and aural amenity in the immediate 
neighbourhood of an advertisement (Paragraph: 079; Reference ID: 18b-079-20140306; Revision date: 6th 
March 2014). Therefore, in assessing amenity, a Local Planning Authority should always consider the local 
characteristics of the neighbourhood and whether the proposed advertisement is in keeping with that 
setting. 

National Design Guide (2019) 

The National Design Guide was published by the Ministry of Communities and Local Government in 
October 2019 and is a material consideration in the determination of a planning application. It sets out the 
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characteristics of well-designed places and demonstrates what good design means in practice. It notes at 
Paragraph 99 that signage plays a part in achieving well-designed places. 

Local Planning Policy 

Manchester Core Strategy (2012) 

The Core Strategy does not set out specific policies related to advertisements. However, Policy DM1 
(Development Management) sets out a range of specific issues to which all development should have 
regard, including: 

 Regard to appropriate siting, layout, scale, form, massing, materials, and details; and, 

 Regard of the character of the surrounding area, and the impact on the surrounding areas in 
terms of the design, scale, and appearance of the proposed development. 

Saved Policies of the Unitary Development Plan (2012) 

While the Core Strategy supersedes a large number of the policies contained within the Unitary 
Development Plan (UPD), a number of policies were ‘saved’ in 2012 and remain in effect. This includes 
Policy DC15 (Advertisements, Hoardings and Posters) which sets out that: 

“The Advertisement Regulations requires that applications for advertisements be considered only in the 
interest of amenity and public safety. 

In accessing the interest of amenity and safety the Council will take account of the following criteria: 

a. Developments of this kind should not harm the character or architectural features of a building, no 
interfere with its proper use; 

b. They should be in scale with the locality and relate properly to the site on which they stand; 

c. They should be unobtrusive and should not intrude into residential neighbourhoods and areas of 
high amenity value; 

d. A proposal which would be injurious to public safety or adversely affect the flow of traffic, by 
reason of its position, size, or design will not be permitted. 

Where having regard to the proceeding policies, the Council considers the proposed development to be 
acceptable in principle, conditions may be imposed in order to protect safety and amenity.” 

Compliance with Planning Policy and Guidance 

A review of the relevant policies and guidance has identified two key considerations for an advertisement 
application, as covered in the headings below. 

Appropriateness of Setting / Design 

The uses immediately surrounding the arena comprise mostly largescale buildings associated with the 
Etihad Campus, including the Etihad Stadium to the south, Manchester’s Tennis and Football Centre to the 
west, and the National Squash Centre and Manchester Regional Arena to the south-west. There is a large 
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amount of surface level car parking to the north and to the south adjacent to the Etihad Stadium. There 
are also a number of residential properties located to the east of the four lane Alan Turing Way, however, 
the area surrounding the Site is mostly characterised by large-scale sports and leisure buildings. 

It should be noted that the Proposed Advertisement will sit flush with the roof of Coop Live Arena and 
therefore, will not be visible from the ground level. The intention of the proposed signage is for 
broadcasting purposes with the use of aerial photography and thus has been designed to be viewed from 
above only. 

The Proposed Advertisement is therefore considered to be consistent with, and will not have any negative 
visual impact on, the wider uses within the Etihad Campus and surrounding area. 

Amenity 

The Proposed Advertisement is not visible from ground level and will not be illuminated, eliminating the 
impact of lighting to residential amenity in the nearby area as a result. Given its location on the roof of 
Coop Live, the Proposed Advertisement will only be visible from areas of a higher altitude, for instance, 
from a plane, helicopter, or by a drone. Furthermore, the Proposed Advertisements will not have any 
audible elements. 

It is therefore considered that the Proposed Advertisement is unobtrusive and will be in keeping with the 
scale and form of the development and will not have an adverse impact on amenity. 

Summary 

The Proposed Advertisement will provide a landmark sign for broadcasting purposes, supporting the 
Etihad Campus as a key entertainment and sports destination. It will sit flush with the roof surface and is 
will not be visible from ground level. It is of a suitable scale and form for its position and function within 
the Etihad Campus and will not have an adverse impact on local character or amenity. 

Therefore, the proposals are considered to be in accordance with national and local planning policy and 
the Town and Country Planning (Control of Advertisements) (England) Regulations 2007 (as amended) and 
we respectfully request that Manchester City Council approve this Application for Consent to Display 
Advertisements. 

Application Submission 

The Application comprises this Covering Letter and the following supporting plans and documents: 

 Application Form, prepared by Deloitte; 

 Site Plan BRA-POP-XX-XX-DR-A-0605-00, prepared by Populous;  

 XJ85347 CO-OP Live - Roof Top Sign V3, prepared by Astra Group. 
 
The Application has been submitted via the Planning Portal (Ref. PP-12308331) alongside the requisite 
Application Fee of £132.00 and associated administrative fee from the Planning Portal. 
 
We trust that you have all the information you need to validate the Application, and we look forward to 
receiving written confirmation of their registration. Please do not hesitate to contact my colleague 



 

6 

Jennifer Chatfield (jchatfield@deloitte.co.uk / +44 161 455 8084) if you have any questions or require any 
further information. 
 
Yours sincerely 

 
For Deloitte LLP 

Encl 

mailto:jchatfield@deloitte.co.uk

