
People, Culture & Brand

DA KO T A HO T ELS



The heart and soul of the Dakota brand is the people, underpinned by the senior management 
team with an average service length of 9 years

Dakota has strong central support functions operating within the Group’s properties at the heart 
of its operations. The centralised roles support growth, focusing on maintaining the Group’s 
high standards, and ever-evolving proposition

Warm, welcoming and unpretentious, Dakota’s concept is a comfortable, confident, 
uncomplicated hotel brand. Simple things are done brilliantly. Dakota hotels are aspirational 
but not unattainable. Trendy but timeless. Attentive but not overbearing

Dakota hotels are ‘sisters, not twins’

Each property has evolved with the experience gained from the last build, operational changes, 
and with the needs of the area. The golden thread is always the same in Dakota’s design. Dakota 
thinks like a guest, with the utmost focus on attention to detail

BR A ND O V E R V I E W
Dakota is a luxury lifestyle brand synonymous with style and service 

Dakota was named after the Douglas ‘Dakota’ DC-3 aircraft, synonymous with innovative style 
and exceptional levels of service



JOB CREATION ~ LONG-TERM CAREER OPPORTUNITIES

As of March 2024, Dakota has a 630-strong team across our existing five 
locations. 

We will create a further 130-150 job roles in Newcastle upon opening in early 
2025, and a further 130-150 job roles by Manchester Airport. 

At Dakota, we are passionate about promoting hospitality as a lifelong career. 
Often thought of as a transient industry or a weekend job, all aspects of our 
People Strategy is developed to both attract talent and continue to develop within 
the industry, developing individuals to discover their own viable long-term 
career within the industry. 

CRE ATIN G SE CURE  CARE E R PATHS

J O B CRE ATIO N  AT MAN CHE STE R AIRPO RT



Supporter and adopter of N/SVQ’s and apprenticeships 10% of our entire workforce,
across Scotland & England, undertook apprenticeships through 2022.

COMMUNITY IMPACT
Relationships with local schools, colleges, and charities

We actively visit and speak at local schools, colleges, and universities to offer a 
range of opportunities, from work experiences to graduate programs and long-term 
employment.

Five Springboard Ambassadors in our HR Team
 Springboard is a charity which works with people of 

all ages, backgrounds and walks of life to fall in love 
with hospitality, and gain the skills, knowledge and 
experience needed to flourish in a lifelong career

A P P R E N T I C E S H I P S  

C H A R I T Y  P A R T N E R S H I P S

C U L T U R E  O F  L E A R N I N G  &  D E V E L O P M E N T  

C R E A T I N G  S E C U R E  C A R E E R  P A T H S

Dakota are sincere supporters of local charities within the communities we are 
based, as well as industry based charities, with appointed ambassadors for 
Hospitality Action as well as Springboard (shown right).

Known for our focus on coaching and internal training, we have trademarked 
‘Dakota Academy’ which boasts a full suite of training sessions created internally.
With an in-depth L&D Strategy, we have indicative learning journeys for each role 
and annual appraisals to ensure each individual within our growing brand has a 
clear development and career path. 



EMPLOYER OF CHOICE

DAKOTA MANCHESTER
Top 15 best places to 

work in hospitality 2020, 
2021 & 2022

DAKOTA HOTELS
Top 10 best places to work 

in hospitality 2023



AWARDS RECOGNITION 

AWARDS FOR EXCELLENCE

2023 – Shortlisted for Best Career 
Development Initiative 

2024 – Shortlisted for Best 
Training program Award

THE CATERER ACORN 
AWARDS

2021, 2022, 2023 – Three years in 
a row, a member of our Dakota 
team was named ‘Top 30 under 

30’ by the Caterer

THE HOTEL CATEYS 2023 
SHORTLIST



PE O PL E H E A D L IN E S
Focus on creating internal opportunities for development and promotion 

‒ Every team member is given an induction session, new starter 
training and 2 and 6 weekly ‘coffee chats’, all managed by the 
internal HR team

‒ HR work closely with operational management to deliver a 
consistent approach to all aspects of internal culture, including 
hosting formal training sessions, driving engagement initiatives, 
and reinforcing values

‒ Dakota develops its own L&D content in-house with the exception of 
certified compliance training

‒ Structured training programs include a graduate program, 
facilitating personalized personal development plans and a unique 
F&B program called Learn More, Earn More (LMEM)
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Number of employees

102
Chart Title

94 149107100

Opening year

H E A D C O U N T  A T  5  H O T E L S  ( 2 0 2 4 )
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