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Application for Advertisement Consent

London Road approach Mancunian Way, M1 2PG
Application Background

For the last 15 years Ocean Outdoor has held a commercial advertising contract with Manchester City Council for the provision of small and large format digital and non-digital advertising sites across the city. A combination of formats has been developed, all with support of the Local Planning Authority and planning consents achieved.
On 13th November 2024, Ocean Outdoor, through a competitive tender process, was awarded a new 10-year contract for the provision of large format digital advertising, commencing 1st October 2025. The proposal forming the tender demonstrated Ocean’s commitment to betterment of the local economy, the communities and residents of the city.

The new contract will deliver increased revenue to the city, with Ocean making an annual direct financial contribution to be used as determined by the Council, supporting social value projects and good causes.

The Council also derive a further benefit from their allocated screen time enabling use of the screens to generate income internally via non-commercial stakeholders, promoting city events, the visitor economy and support services available to residents. The Council will continue to have ready access for emergency messaging across all Ocean’s screens operating across the city.

The majority of the existing large format sites within the portfolio have been retained although some are due to be removed due to regeneration and development projects. 

The tender stipulated that all the sites within the new contract should be fully digitised, upgraded and enhanced, in turn benefitting the visual amenity of the city. Ocean is committed to a minimum near £5 million capital investment over the lifetime of the contract.

The conceptual designs submitted as part of the tender response form the design intent for all the advertising locations and subsequent planning submissions. The design and colour and branding of the structures have been tailored for the city, featuring the Manchester City Council logo and worker bee talisman in the overall design.

Not only will Ocean be investing in new Manchester City Council branded structures but deploying the most up to date screen technology supporting the Council’s journey to be carbon neutral by 2038.  Using modern technologies and functionality contributing to greater efficiency and sustainability aligning with industry guidelines.

The screens are all powered by renewable energy.

Each site will have a landscaping proposal suitable to its surroundings and where appropriate additional features such a bug and butterfly hotels/installations proposed to be developed in collaboration with local schools or community groups or interested party feeding into the ethos of greener spaces and sustainability for all, across the city.

All sites within the contract will be fully maintained in line with the current scheduling programme in operation.

In collaboration with stakeholders the aspiration is to transform the large format estate across the city.

All the sites within the new contract have the benefit of existing planning consents and were developed in full consultation with stakeholders.

Planning Statement

Disclosed in this statement is the proposal and an assessment of the suitability of the site in terms of amenity and highway safety, as required by the Advertisement Regulations 2007.

The site subject of this application currently accommodates a digital 48 sheet screen and the benefit of a planning consent Ref: 128694/AOH/2020.
This consent was granted following the removal of an existing illuminated advertisement display and the location has been used as an advertising location for a minimum of 10 years.

The site remains unchanged in terms of its amenity and surroundings since the granting of the consent.

The application seeks consent to replace the old existing screen and upgrade the supporting structure, aligning with the aspirations of the tender, including the Council’s social value and environmental aspirations.

We are deploying the most up to date screen, from our supplier Daktronics. They are world class in screen manufacture, using modern technologies and functionality, contributing to greater efficiency and sustainability, aligning with industry guidelines and the Council’s journey to be carbon neutral by 2038. 

Additionally, the screens have been slimmed and refined.
The structure supporting the screen, is to be cladded with 3mm powder coated aluminium panelling as clearly defined in the drawings and visuals prepared. 

The materials are tried and tested forming structures across the city for example, Two Towers Manchester, Cheetham Hill, Rochdale Road, and Hulme Hall Road 
The colour palette features chosen: 
Cladding to screen: Interpon D2525 Matt, Y224GI. Earthy Bronze Matt
Base: Interpon D1036 - RAL 9007 - Metallic Matt SW207G and
5mm opaque acrylic infill.

Luminance and Operation of Adverts and Content.

In accordance with requirements of the tender submission and the recent consent granted to Ocean for Chester Road Roundabout (Deansgate Interchange – Planning ref: 139189/AOH/2024) the following criteria/conditions are proposed:
· The intensity of the illuminance of the advertisement screens shall be set at 600cd/m2 during daylight hours and shall only increase when the ambient light levels increase, to achieve a luminance level of no greater than 5000cd/m2 during daylight hours. The intensity of the illuminance of the advertisement screens shall be set at no more than 300cd/m2 during the hours of darkness. 

· The luminance level of the digital signs shall be controlled by a light sensor to adjust the screen brightness to reflect the ambient levels during the daytime and set to a maximum brightness of 300 cd/m2 during hours of darkness to accord with the recommendations of the ILP publication 'PLG05 The Brightness of Illuminated Advertisements' (2015). 

· The advertisements shall display no special visual effects of any kind during the time that the advertisements are displayed or on transition between advertisements. The displayed image shall not include animated, flashing, scrolling, intermittent, video elements or full motion images and the transition between successive images shall not include fading, swiping or other animated transition methods. 

· No individual advertisements displayed on the LED panel shall contain any images that resemble road signs, traffic lights or traffic signs. 

· No individual advertisements shall be displayed for duration of less than 10 seconds. 

· Controls shall be in place to ensure smooth uninterrupted transition of images displayed on the panel. The interval between each piece of content on the digital display screens shall take place over a period of no greater than one second; the complete screen shall change with no visual effects (including swiping or other animated transition methods) between displays. 

· The equipment shall include an automatic error detection. Should a fault be detected or reported with the screen or advertisement, including any fault with the light level/light sensor, the screens shall be programmed to automatically switch off or to switch to a blank screen with black background. 

· The digital display screens shall be automatically set so as not to operate between the hours of 23:00 and 07:00. 

· The screens shall be installed so that the light level can be remotely monitored, adjusted or reduced. 

Site Context
As stated, the site and locality have remained, in the main, unchanged since the granting of permissions to operate advertising at this site.
The proposal is like for like in terms of footprint, dimensions and orientation, size with enhancements to the design and immediate surroundings.

The planning consent granted in January 2021 and the accompanying delegated officers report provided the below reasoning around Visual amenity and Highway Safety
“Amenity

The proposed digital advertising display is considered to be acceptable as it is felt that it would

not adversely affect visual amenity within the area or views of the site within the street scene.

The new display would be mounted on a new support structure, of a higher quality design, so

the size of the proposed display would be not significantly larger than what exists.

The approval has been granted for a temporary period only in order that the proposed

advertisement can be reviewed in 3 years time as the area is undergoing regeneration and

there will be a need to re-assess the acceptability of this development at that time. The

Applicant has agreed to a temporary 3 year consent.

The proposals would not be illuminated out of the hours between 11pm and 6am daily and

illumination would be controlled to a maximum of 600cdm/2 during daylight hours and 300cdm/2

during non-daylight hours. It is therefore considered that residential amenity is unlikely to be

negatively impacted by such adverts.
Highway safety

The City Council's highways engineer was consulted on the proposal and they have stated that

there is no objection to the change in advert proposed, provided certain conditions are met. It is

considered that the proposed advert would not compromise public safety in this locality.

Manchester Core Strategy - The Core Strategy Development Plan Document 2012-2027 ("the

Core Strategy") was adopted by the City Council on 11 July 2012. It is the key document in

Manchester's Local Development Framework. The Core Strategy replaces significant elements

of the Unitary Development Plan (UDP) as the document that sets out the long term strategic

planning policies for Manchester's future development. A number of UDP policies have been

saved until replaced by further development plan documents to accompany the Core Strategy.

Planning applications in Manchester must be decided in accordance with the Core Strategy,

saved UDP policies and other Local Development Documents.

For the above reasons, the signs are considered to be acceptable as they would be consistent

with policies SP1 and DM1 of the Manchester Core Strategy and saved policy DC15 of the City

of Manchester Unitary Development Plan”

Pre-application advice.
Sue Fleming, Key Contracts Officer for Ocean Outdoor, met with Officers, Jennifer Atkinson, Lea Joseph and Sam Elliot to discuss this and the additional proposals for the upgrade and the advertising sites forming the recently awarded tender on 25th June 2025.

Advice received suggested the rear of the advertisement display is seen by the adjoining skate park. It was suggested that the rear of the advertising structure should be modified to be more visually pleasing to the skatepark and its surround.

Ocean has a long-standing friendship with Projekt Skatepark and its CEO John Haines. We have provided free of charge, advertising campaigns supporting their various events and raising awareness for funding.
We therefore propose that the rear of the display will be a painted mural of their design. It was hoped to provide a copy of their preferred design, but it is still a work in progress.
The mural/design will be hand painted onto the aluminium cladding and refreshed and maintained for the life-time of the structure.
Other advice received was a request from Highways to provide montages: 

“A photomontage will need to be provided for each lane which has full/partial view of the signs, 43m and 25m from the signal head (based on 30mph speed limit). A view from the stop-line would also be useful and consideration of view of pedestrian crossing aspects”
This work has been undertaken and visuals accompany the application.
Summary

A 5-year consent is sought to justify the capital expenditure under the terms and conditions of the tender.

On the basis that this site as existed as a digital advertising location with not issues or disruption for at least 10 years it is hope that this application can be expedited.
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