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Application for Advertisement Consent

Princess Road junction of Greenhayes Lane W, Hulme, Manchester M15 5QJ

Application Background

For the last 15 years Ocean Outdoor has held a commercial advertising contract with Manchester City Council for the provision of small and large format digital and non-digital advertising sites across the city. A combination of formats have been developed, all with support of the Local Planning Authority and planning consents gained.

On 13th November 2024, Ocean Outdoor, through a competitive tender process, were awarded a new 10 year contract for the provision of large format digital advertising, commencing 1st October 2025. The proposal forming the tender demonstrated Ocean’s commitment to betterment of the local economy, the communities and residents of the city.

The new contract will deliver increased revenue to the city, with Ocean making an annual direct financial contribution to be used as determined by the Council, supporting social value projects and good causes.

The Council also derive a further benefit from their allocated screen time enabling use of the screens to generate income internally via non-commercial stakeholders, promoting city events, the visitor economy and support services available to residents. The Council will continue to have ready access for emergency messaging across all Ocean’s screens operating across  the city.

The majority of the existing large format sites within the portfolio have been retained although some are due to be removed due to regeneration and development projects. 

The tender stipulated that all the sites within the new contract should be fully digitised, upgraded and enhanced in turn benefitting the visual amenity of the city. Ocean is committed to a near £5 million capital investment over the lifetime of the contract.

The conceptual designs submitted as part of the tender response form the design intent for all the advertisisng locations and subsequent planning submissions. The design and colour and branding of the structures have been tailored for the city, featuring the Manchester City Council logo and worker bee talisman in the overall design.

Not only will Ocean be investing in new Manchester City Council branded structures but deploying the most up to date screen technology supporting the Council’s journey to be carbon neutral by 2038.  Using modern technologies and functionality contributing to greater efficiency and sustainability aligning with industry guidelines.

The screens are all powered by renewable energy.

Each site will have a landscaping proposal suitable to its surroundings and where appropriate additional features such a bug and butterfly hotels/installations proposed to be developed in collaboration with local schools or community groups or interested party feeding into the ethos of greener spaces and sustainability for all across the city.

All sites within the contract will be fully maintained in line with the current scheduling programme in operation.

In collaboration with stakeholders the aspiration is to transform the large format estate across the city.

There are 16 applications for submission in total.

7 sites currently operate as back lit displays requiring conversion to digital screens, as dictated by the tender. The remaining 10 will be refreshed in due course and the structures upgraded and aligned.

All the sites within the new contract have the benefit of existing planning consents and were developed in full consultation with stakeholders.

Planning Statement

Disclosed in this statement is the proposal and an assessment of the suitability of the site in terms of amenity and highway safety, as required by the Advertisement Regulations 2007.

The site subject of this application currently accommodates a digital 96 sheet screen and v shaped bi-pole structure, having been granted a consent under application reference no: 128690/AO/2020,19th January 2021. A copy of the decision notice is attached for ease of reference.

The proposal is to upgrade the digital screen building  a cladded structure as detailed in the accompanying drawings and as presented in Ocean’s tender submission. 

Ocean are deploying the most up to date screen, from our supplier Daktronics; world class in screen manufacture, using modern technologies and functionality, contributing to greater efficiency and sustainability, aligning with industry guidelines and the Council’s journey to be carbon neutral by 2038. 

Additionally the screens have been slimmed and refined.
The structure is to be cladded with  3mm powder coated aluminium panelling as clearly defined in the drawings and visual prepared.

The materials are tried and tested forming structures across the city such as Two Towers Manchester and the digital landscape displays such as Cheetham Hill, Rochdale Road, and Hulme Hall Road 
The colour palate chosen are outlined in the plans but for ease of reference are we are proposing:

Cladding to screen: 
Interpon D2525 Matt, Y224GI. Earthy Bronze Matt
MCC Logo and Worker Bee 

Interpon D2015 Precis Ultra Matt, Y2M261. Medium Bronze C33
Base
Interpon D1036 - RAL 9007 - Metallic Matt SW207G and
5mm opaque acrylic infill.

The MCC logo and worker bee features on the rear and the Ocean logo to the front will be laser cut and illuminated in a soft white light not exceeding 300 cd/m2.

Luminance and Operation of Adverts and Content.

In accordance with requirements of the tender submission and the recent consent granted to Ocean for Chester Road Roundabout (Deansgate Interchange – Planning ref: 139189/AOH/2024) the following criteria/conditions are proposed:
· The intensity of the illuminance of the advertisement screens shall be set at 600cd/m2 during daylight hours and shall only increase when the ambient light levels increase, to achieve a luminance level of no greater than 5000cd/m2 during daylight hours. The intensity of the illuminance of the advertisement screens shall be set at no more than 300cd/m2 during the hours of darkness. 

· The luminance level of the digital signs shall be controlled by a light sensor to adjust the screen brightness to reflect the ambient levels during the daytime and set to a maximum brightness of 300 cd/m2 during hours of darkness to accord with the recommendations of the ILP publication 'PLG05 The Brightness of Illuminated Advertisements' (2015). 

· The advertisements shall display no special visual effects of any kind during the time that the advertisements are displayed or on transition between advertisements. The displayed image shall not include animated, flashing, scrolling, intermittent, video elements or full motion images and the transition between successive images shall not include fading, swiping or other animated transition methods. 

· No individual advertisements displayed on the LED panel shall contain any images that resemble road signs, traffic lights or traffic signs. 

· No individual advertisements shall be displayed for duration of less than 10 seconds. 

· Controls shall be in place to ensure smooth uninterrupted transition of images displayed on the panel. The interval between each piece of content on the digital display screens shall take place over a period of no greater than one second; the complete screen shall change with no visual effects (including swiping or other animated transition methods) between displays. 

· The equipment shall include an automatic error detection. Should a fault be detected or reported with the screen or advertisement, including any fault with the light level/light sensor, the screens shall be programmed to automatically switch off or to switch to a blank screen with black background. 

· The digital display screens shall be automatically set so as not to operate between the hours of 23:00 and 07:00. 

· The screens shall be installed so that the light level can be remotely monitored, adjusted or reduced. 

Site Context

Public Safety
The area and surroundings has not changed remarkably since the granting of the consent in 2021and continues to be of prominent commercial character. 
The application site is located on the central carriageway viewed head on at the intersection of Princess Road and Greenhayes Lane by drivers travelling north along Princess Road into city. The intersection is controlled by traffic lights, moderating traffic flows. 

The advertisement display is set back from the traffic signals and viewed as standalone with no conflict between traffic signals and screen content. Drivers are afforded good long-range visibility on approach to the junction heading north and poses no discernible distraction to drivers travelling along Greenhayes Lane West in either direction.

A search of Transport for Greater Manchester’s web site, recording road accidents, does not reveal any data to suggest there have been serious road accidents at this junction and within the locality of the digital displays. 

Ocean is not aware or received any feedback to date of any objections raised on highway safety grounds prior to submission of this application or indeed the application for which the display currently has consent.

As previously referenced, this is an existing advertising location with advertisements present at this site for over 25 years, all having the benefit of grant of planning consents from the LPA, references:
059731/AOH/SOUTH/00, 09597/AOH/2012/S1, 110924/AOH/2016 and latterly 128690/AO/2020.

Visual Amenity

Since 2010 Ocean has been responsible for the development of the site and have proposed advertising schemes designed to a high standard with no detrimental impact upon the visual amenity.

The newly cladded structure with the requisite MCC branding, supports a screen smaller in dimension and continues to be sympathetic to the character and appearance of the location and surrounding buildings, which are predominantly commercial and retail, occupying the same footprint as the existing structure. The upgrade is seen as a positive contribution to the character of the area meeting the criteria of the National Planning Policy Framework, and the aspirations of local policies i.e., the Unitary development Plan and Manchester and Core Strategy.
The advertisement display has been prominent the street scene for many years and should be considered acceptable because of existing site use and the continuous improvements made and now proposed.
The land immediately around the application site is a grassed area which at  present this is cut and maintained by the Council. Ocean will continue to maintain the grassed area immediately around the site and maintain the uniformity of appearance. 
Summary
An initial pre-application advice meeting was held on 2nd June 2025 with the Planning officers, Jennifer Atkinson, Lea Joseph and Sam Elliot meeting with Sue Fleming (Ocean Outdoor)
Comments and feedback received have been fully considered and applied to meet the aspirations and expectations for the conversion and upgrade of the large format estate across the city and applied to the application site specifically but also aligning with the conceptual designs of the tender submission. 
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