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Application for Advertisement Consent

Chester Road Roundabout southeast corner, Manchester M15 5AR
Application Background

For the last 15 years Ocean Outdoor has held a commercial advertising contract with Manchester City Council for the provision of small and large format digital and non-digital advertising sites across the city. A combination of formats has been developed, all with support of the Local Planning Authority and planning consents achieved.
On 13th November 2024, Ocean Outdoor, through a competitive tender process, was awarded a new 10-year contract for the provision of large format digital advertising, commencing 1st October 2025. The proposal forming the tender demonstrated Ocean’s commitment to betterment of the local economy, the communities and residents of the city.

The new contract will deliver increased revenue to the city, with Ocean making an annual direct financial contribution to be used as determined by the Council, supporting social value projects and good causes.

The Council also derive a further benefit from their allocated screen time enabling use of the screens to generate income internally via non-commercial stakeholders, promoting city events, the visitor economy and support services available to residents. The Council will continue to have ready access for emergency messaging across all Ocean’s screens operating across the city.

The majority of the existing large format sites within the portfolio have been retained although some are due to be removed due to regeneration and development projects. 

The tender stipulated that all the sites within the new contract should be fully digitised, upgraded and enhanced, in turn benefitting the visual amenity of the city. Ocean is committed to a minimum near £5 million capital investment over the lifetime of the contract.

The conceptual designs submitted as part of the tender response form the design intent for all the advertising locations and subsequent planning submissions. The design and colour and branding of the structures have been tailored for the city, featuring the Manchester City Council logo and worker bee talisman in the overall design.

Not only will Ocean be investing in new Manchester City Council branded structures but deploying the most up to date screen technology supporting the Council’s journey to be carbon neutral by 2038.  Using modern technologies and functionality contributing to greater efficiency and sustainability aligning with industry guidelines.

The screens are all powered by renewable energy.

Each site will have a landscaping proposal suitable to its surroundings and where appropriate additional features such a bug and butterfly hotels/installations proposed to be developed in collaboration with local schools or community groups or interested party feeding into the ethos of greener spaces and sustainability for all across the city.

All sites within the contract will be fully maintained in line with the current scheduling programme in operation.

In collaboration with stakeholders the aspiration is to transform the large format estate across the city.

There are 16 applications for submission in total.

7 sites currently operate as back lit displays requiring conversion to digital screens, as dictated by the tender. The remaining 10 will be refreshed in due course and the structures upgraded and aligned.

All the sites within the new contract have the benefit of existing planning consents and were developed in full consultation with stakeholders.

Planning Statement

Disclosed in this statement is the proposal and an assessment of the suitability of the site in terms of amenity and highway safety, as required by the Advertisement Regulations 2007.

The site subject of this application currently accommodates a digital 48 sheet screen and “Manchester M” super structure having been granted a consent under application reference no: 101787/AOH/13/S1, dated 13th May 2013. A copy of the decision notice is attached for ease of reference.

The proposal is to upgrade the digital screen supported by a cladded structure as detailed in the accompanying drawings. 
The application site is next to Chester Road Roundabout where Ocean was granted a planning consent in February 2014 for the development of 2 x digital advertising screens. (Planning ref; 139189/AOH/2024)
The Chester Road Roundabout advertising scheme is a partnership between the Council and Ocean. The Council are providing the capital for the development as part of a long-term investment plan, raising revenue to the city. The application site is part of that investment plan. 
The proposal has been designed to align with the existing digital advertising locations developed under the commercial advertising contract Ocean hold with the City Council and has now been renewed following the recent competitive tender.   
Meeting the tender requirements, the Council’s and Ocean’s environmental and social value aspirations, we are deploying the most up to date screen, from our supplier Daktronics. Daktronics are world class in screen manufacture, using modern technologies and functionality, contributing to greater efficiency and sustainability, aligning with industry guidelines and the Council’s journey to be carbon neutral by 2038. 

Additionally, the screens have been slimmed and refined.
The structure supporting the screen, is to be cladded with 3mm powder coated aluminium panelling as clearly defined in the drawings and visual prepared. 
The materials are tried and tested forming structures across the city for example, Two Towers Manchester, Cheetham Hill, Rochdale Road, and Hulme Hall Road 
The colour palette will be Interpon D1036 - RAL 9007 - Metallic Matt SW207G with 5mm opaque acrylic infill in the Y shaped feature of the base.
The MCC logo and worker bee features on the rear and the Ocean logo to the front will be laser cut and illuminated in a soft white light not exceeding 300 cd/m2.

Luminance and Operation of Adverts and Content.

In accordance with requirements of the tender submission and the recent consent granted to Ocean for Chester Road Roundabout (Deansgate Interchange – Planning ref: 139189/AOH/2024) the following criteria/conditions are proposed:
· The intensity of the illuminance of the advertisement screens shall be set at 600cd/m2 during daylight hours and shall only increase when the ambient light levels increase, to achieve a luminance level of no greater than 5000cd/m2 during daylight hours. The intensity of the illuminance of the advertisement screens shall be set at no more than 300cd/m2 during the hours of darkness. 

· The luminance level of the digital signs shall be controlled by a light sensor to adjust the screen brightness to reflect the ambient levels during the daytime and set to a maximum brightness of 300 cd/m2 during hours of darkness to accord with the recommendations of the ILP publication 'PLG05 The Brightness of Illuminated Advertisements' (2015). 

· The advertisements shall display no special visual effects of any kind during the time that the advertisements are displayed or on transition between advertisements. The displayed image shall not include animated, flashing, scrolling, intermittent, video elements or full motion images and the transition between successive images shall not include fading, swiping or other animated transition methods. 

· No individual advertisements displayed on the LED panel shall contain any images that resemble road signs, traffic lights or traffic signs. 

· No individual advertisements shall be displayed for duration of less than 10 seconds. 

· Controls shall be in place to ensure smooth uninterrupted transition of images displayed on the panel. The interval between each piece of content on the digital display screens shall take place over a period of no greater than one second; the complete screen shall change with no visual effects (including swiping or other animated transition methods) between displays. 

· The equipment shall include an automatic error detection. Should a fault be detected or reported with the screen or advertisement, including any fault with the light level/light sensor, the screens shall be programmed to automatically switch off or to switch to a blank screen with black background. 

· The digital display screens shall be automatically set so as not to operate between the hours of 23:00 and 07:00. 

· The screens shall be installed so that the light level can be remotely monitored, adjusted or reduced. 

Site Context

Public Safety
The proposed replacement screen and upgraded structure is essentially a like for like proposal and therefore ask that it is noted that there is already a precedent with regard to roadside advertising being in view to traffic at this location. 
With reference to the Chester Road planning consent, a comprehensive Road Safety audit was undertaken and a Highway Safety Report submitted, prepared by SLR Consulting. At the time Ocean was proposing 4 x digital advertising screens to be located on the traffic island. The detail of the report and the conclusions drawn from the evidence presented we consider is helpful and relevant to this application. 

In summary, the proposal site has been reviewed with due consideration given to the following factors,
and the assessment has demonstrated that the proposed digital advertising display:

· In a location where the principle of advertising has long been established.
· Does not conflict with the safe operation of the adjacent Deansgate Interchange junction:
· Does not conflict with traffic signs.
· Benefits from good sightlines on the key approach from Chester Road.
       •   is not in conflict with the driver or any of the pedestrian or active travel user sightlines to from the


controlled crossings at the Deansgate Interchange junction; Ocean Outdoor UK Ltd

       •   Does not present a safety risk in terms of pedestrian and cycling movements. 
· Will not create an unacceptable impact in terms of driver distraction and risk to public safety for traffic
    passing the proposal site.
Visual Amenity

Since 2013 Ocean has been responsible for the development of the site and have proposed advertising scheme has been designed and maintained to a high standard with no detrimental impact upon the visual amenity.

The newly cladded structure with the requisite MCC branding, supports a screen no bigger in dimension and continues to be sympathetic to the character and appearance of the location and surrounding buildings.

The structure sits in a grassed area of land and is viewed against the backdrop of established trees and a level of wildflower planting. A footpath runs from Linby Street and around the perimeter of Castlefield Campus behind the application site.
As part of the land management, it is proposed to implement a wildflower Bug and Butterfly hotel on the land within the demise of the application site. An offer will be extended to Castlefield Campus to be part of the project supported by Ocean. A document laying out the land management proposal is submitted with this application.

The area has been subject to significant development and regeneration, primarily the New Jackson neighbourhood to the northeast of the application site. The architects Simpson Haugh were engaged to design the advertising scheme at Chester Road Roundabout and are partners to Renaker the developers of New Jackson neighbourhood and surrounding developments.
Renaker were consulted in respect of the Chester Road application as was the Directors and residents of Castlegate residencies. No objections were forthcoming for the new advertising development scheme and trust, given this is an established site, as previously outlined, it’s upgrade only serves to improve the visual amenity as opposed to detracting from it.
The upgrade of the screen and structure is seen as a positive contribution to the character of the area meeting the criteria of the National Planning Policy Framework, and the aspirations of local policies i.e., the Unitary development Plan and Manchester and Core Strategy.
The advertisement display has been prominent in the street scene since 2013 and trust is considered acceptable because of existing site use and enhancements now proposed.
Summary
An initial pre-application advice meeting was held on 2nd June 2025 with the Planning officers, Jennifer Atkinson, Lea Joseph and Sam Elliot meeting with Sue Fleming (Ocean Outdoor) to discuss the proposals in respect of the upgrades of sites under the umbrella of the new advertising contract and the application site.
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